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Phil Ehlinger,  Volusia County’s interim director of 
economic development, will discuss “Economic 
development marketing: How modern technologies 
have changed business recruitment” during the Oct. 
13 lunch meeting of FPRA Volusia/Flagler.  
 
Ehlinger also will provide an update on the area’s 
economic outlook. 
 
Check-in and networking begin in the Volusia Room of 
the Daytona Beach International Airport at 11:30 a.m. 
Lunch will be served at noon, and Ehlinger will speak 
at 12:30 p.m.  
 
The cost is $20 for FPRA members, $25 for non-
members, and $18 for students.  
 
Please RSVP by Friday, Oct. 9, to chapter Secretary 
Wendi Jackson  at wjackson@deltonafl.gov or (386) 
878-8850. Cancellations made after 9 a.m. Monday, 
Oct. 12, will be billed. 
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Last year, the Volusia/Flagler 
Chapter was in second place for 
membership renewals. This year, I 
know we will be in first place! While 
that’s an exciting challenge, what’s 
more exciting is being an integral part 
of the oldest public relations associ-
ation. Did you know that FPRA is 71 
years old? The organization has 

Hamlin                more than 1,100 public relations 
                           professionals and students and our 
chapter has 59 members.   
 

Your membership ends Oct. 31, so why not take a 
moment now to renew? You can renew online at 
www.fpra.org/activemembers/renew.aspx.  
 

If you have questions about continuing your member-
ship if, for example, you were affected by a staff 
reduction, contact me at phamlin@bellsouth.net. 
 

- Pam Hamlin, Vice President of Membership 
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Chrapek 

FPRA Volusia/Flagler is seeking 
$100 sponsors for monthly 
meetings. We will accept one 
sponsor for each professional 
development meeting and two  
sponsors for the holiday social. 
Sponsors also are needed for  
the Great Communicator/Image  
Awards and Power of PR local 
conference in early 2010. 

 If you’re interested, please contact President-elect  
 Karen Chrapek  at (386) 253-1440, ext. 124, or  
 karen.chrapek@ntf.org. 
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Congratulations to Molly Justice,  
vice president of technology, our 
October Chapter Champion. She 
showed initiative by conceiving  
the September H1N1 pandemic 
communications professional 
development topic.  
 
Next, she volunteered to organize 
the meeting, with great assistance 

Justice                  from Secretary Wendi Jackson,   
                             coping with venue changes and 
other trials. We’ve had great comments about the 
meeting. At the same time, she organized a Past 
President’s Council and facilitated its first meeting  
to gain valuable input on the programs and services 
senior members want.  
 
Molly is court communications officer for the Seventh 
Judicial Circuit. Thanks, Molly, for going above and 
beyond as an officer. 
 
Board members often earn recognition for their hard 
work but aren’t the only ones eligible to become 
Chapter Champions. Members can volunteer on 
committees, serve as meeting ambassadors to greet 
visitors, offer student internships, or help in other ways.  
 
If you hear of a member advancing the profession 
through volunteerism, public speaking or handling a 
potential communications crisis with ease, please let 
me know so I can consider him or her as a future 
Chapter Champion. 
 

- Mary Dorn, APR, Chapter President��
 
+�%
���!��,��!��*�������.�
�

The beginnings of public relations in 
American appeared in the American 
Revolution as John Adams and 
fellow revolutionaries mobilized 
public opinion in fomenting revolt 
against England.  
 
Today’s patterns of public relations 
practice were shaped by Adams 
and other patriots. 
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Victoria McGuirk, APR,  and Tangela Boyd  are 
looking for a few good men and women to help them 
plan a local professional development seminar in 
March.  
 
If you’re willing to lend some brainpower, please  
drop them a line at victoria-mcguirk@cfl.rr.com or 
tboyd@daytonabeachcvb.org. 
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Paris 

Please join us in welcoming our 
newest chapter member, Luis 
Paris,  communications coordin- 
ator for the Center for Business 
Excellence. In his new job, he is 
responsible for increasing aware-
ness about the CBE and its  
One-Stop Employment system 
programs. 
 
Before joining the CBE staff, Paris  

was marketing manager for Performance Designs  
in DeLand. From 2001 to 2006, he was sales and 
marketing manager for Ante-holz GmbH, a multi-
national softwood sawmill in Germany.  
 
Interesting fact: He received a patent for a detachable 
shoe strap for skateboarding in 1990. 
 
Paris received bachelor’s and master’s degrees in 
business administration from Stetson University.  
 
He can be reached at (386) 323-7088 or  
louparis@cbe-fvc.org. 
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The 2010 Census is coming, and 
FPRA Volusia/Flagler members 
are on the front lines of a major 
public awareness campaign.  
 

Melissa Sheets, APR,  is heading 
Flagler County’s Complete Count 
Committee, while Pat Kuehn, 
APR, CPRC, and Molly Justice  
are co-chairs of Volusia County’s 
Marketing Subcommittee. 
 
Pam Hamlin  is serving on three 
committees – Daytona Beach’s 
Media Subcommittee and the 
Faith-Based Subcommittees for 
Volusia County and Daytona 
Beach. Ronald Thomas Jr., 
Ed.D, is on the county’s Education 
Subcommittee and Daytona 
Beach’s Media Subcommittee. 
Anastasia Bucksath is on the 
county’s Education Subcommittee, 
and Fred Godawa  is on Daytona 
Beach’s Media Subcommittee. 
 
The committees share a common 
goal – to increase the response 
rates in the counties.  
 
In 2000, the response rate was 67 
percent in Volusia County and 65 
percent in Flagler County. The 
state and national rates were 63 
percent. 
 
Public awareness efforts will focus 
on the general population with a 
specific emphasis on populations 
that historically have low response 
rates. These include minorities, 
immigrants, renters and people 
living below the poverty level. 
 
Key campaign messages include: 
 

·  It’s  quick  and  easy.  The  
form is the shortest in history,  

 

asking only 10 questions. It 
will take 10 minutes or less  
to complete. 

 

·  It’s confidential.  Census  
forms are confidential for 
72years and cannot be shared 
with anyone, including welfare 
and immigration agencies. 
 

·  It brings us money.  The 
federal government uses 
census data to allocate more 
than $400 billion to local and 
state governments each year.  

 
The U.S. Census Bureau will mail 
questionnaires to every house-
hold in the United States in mid-
March, and residents are required 
by law to complete and return the 
forms by April 1.  
 
For information about Volusia 
County’s census campaign, visit 
www.volusiacounts.org.  
 
Meanwhile, chapter members 
Dave Byron, APR, CPRC, Vickie 
Pleus, APR, CPRC, and Shelley 
Szafraniec, APR, CPRC,  are 
working on behalf of Volusia 
County Emergency Management 
and partnering with the Volusia 
County Health Department in a  

“Let’s Fight Flu Together” public 
information campaign. The 
campaign goal is to educate 
residents and visitors about 
seasonal and H1N1 swine flu. 
 

To assist with the effort, a task 
force has been organized that 
includes public and private public 
information officers who represent 
schools, businesses, cities, law 
enforcement, hospitals and social 
service agencies.  
 

The task force includes FPRA 
members Kate Holcomb, APR, 
Salina Wang, Michelle Lynch, 
Lewis Clark, Debi McNabb, 
APR, Fred Godawa, Mary Anne 
Rogers, Meredith Rodriguez, 
Ted Nikolla and Lori Campbell 
Baker, APR.   
 

Campaign messages are focused 
on prevention, preparedness, 
H1N1 and seasonal flu vaccina-
tion locations, and flu facts. The 
messages are being customized 
for the most high-risk groups and 
key audiences.  
 
Print materials, available in 
English and Spanish, are posted 
on the health department’s Web 
site, www.volusiahealth.com.  
 
Communications efforts include 
news releases, radio and tele-
vision PSAs, flu prevention 
videos, and advertising on Votran 
buses. These efforts are being 

augmented by resources from the 
Florida Department of Health and 
the Centers for Disease Control 
and Prevention.   

 



 4 

 �

 

�
��������������������������������������� �

 

Volusia/Flagler Chapter 
�

	

�2��
�)�!������3���������
�

    Mary Dorn, APR, President 
    (386) 679-4792 
    prexpert@earthlink.net 
 

    Melissa Sheets, APR 
    Immediate Past President  
    (386) 313-4040 
    msheets@flaglercounty.org  
 

    Karen Chrapek 
    President-elect 
    (386) 253-1440, ext. 124 
    kchrapek@ntf.org  
 

     Pat Kuehn, APR, CPRC 
    Vice President of Communications 
    (386) 341-9356 
    pkuehn@co.volusia.fl.us  
 

    Charlann Wrlak 
    Vice President of Finance 
    (386) 258-3441, ext. 340 
    cwrlak@conklincenter.org  
 

    Wendi Jackson 
    Secretary 
    (386) 878-8756 
    wjackson@deltonafl.gov  
 

    Pam Hamlin 
    Vice President of Membership 
    (386) 322-8358 
    phamlin@bellsouth.net 
 

    Marisol Moreno 
    Vice President of Programs 
    (386) 258-2828 
    Marisol.moreno@hilton.com  
 

    Victoria McGuirk, APR  
    Vice President of Accreditation  
    and Certification  
    (386) 212-7691 
    Victoria-mcguirk@cfl.rr.com  
 

    Molly Justice 
    Vice President of Technology 
    mjustice@circuit7.org 
    (386) 239-7837 
 

    Tangela Boyd 
    Vice President of Public Relations 
    (386) 255-0415, ext. 125 
    tboyd@daytonabeachcvb.org   
 

    Meredith Rodriguez 
    Student Chapter Liaison 
    (386) 481-2991 
    rodriguezm@cookman.edu 
 

    www.fpravf.org 
 

A rose by any 
other name 
might smell as 
sweet, but 
public relations 
professionals  
and journalists 

refer to the “Associated Press 
Stylebook,” not Shakespeare, to be 
sure names are precise and 
consistent. 
 
Adviser 
The preferred spelling is adviser, 
not advisor. 
 
African-American 
This term is acceptable for an 
American black person of African 
descent. Black is also acceptable. 
The terms are not necessarily 
interchangeable. People from 
Caribbean nations, for example, 
generally refer to themselves as 
Caribbean-Americans. Follow a 
person’s preference. 
 
Centers for Disease Control  
and Prevention 
Don’t forget the “s” on the end of 
Centers. CDC is acceptable on 
second reference. 
�
Chairman or chairwoman? 
Use chairman when referring to a 
man, chairwoman when referring to 
a woman. Do not use chairperson 
unless it is an organization’s formal 
title for an office. 
 
Citizen or resident? 
A citizen is a person who has 
acquired the full civil rights of  
a nation either by birth or 
naturalization. To avoid confusion, 
use resident, not citizen, in 
referring to inhabitants of states 
and cities. 
 
Diseases 
1. In general, don’t capitalize 

diseases, including arthritis, 
cancer, emphysema and 
leukemia.  

2. If a disease is known by the 
name of the person, capitalize 

only the name. Examples: 
Alzheimer’s disease, Hodgkin’s 
disease, Parkinson’s disease. 

3. AIDS is acceptable in referring 
to acquired immune deficiency 
syndrome on first reference. 

4. Use Down syndrome, not 
Down’s syndrome. 

 
Harry S. Truman 
Use a period in Harry S. Truman. 
Truman once said there was no 
need for the period because the S 
didn’t stand for anything. Asked in 
the 1960s about his preference, he 
replied, “It makes no difference to 
me.” AP has called for a period 
since that time. 
 
Holidays 
Note the use or non-use of 
apostrophes in the following 
holidays: New Year’s Day, 
Presidents Day, April Fools’ Day, 
Mother’s Day, Father’s Day, 
Veterans Day. 
 
Internet 
Capitalize it. 
 

Oriental or Asian? 
Do not use Orient or Oriental when 
referring to East Asian nations and 
their peoples. Asian is the accept-
able term for an inhabitant of these 
regions. Oriental rug is standard. 
 
President-elect 
Hyphenate it. 
 

Styrofoam 
Styrofoam is a trademark for a 
brand of plastic foam and should 
be capitalized. Use the term plastic 
foam unless referring specifically to 
the trademark product. 
 
Vice chair, vice president 
Don’t hyphenate them.  
 
Wal-Mart Stores Inc.   
This is the official name of the 
company, which has headquarters 
in Bentonville, Ark. Use Walmart 
when referring to the retail stores. 
 
Web site 
Two words with a capital W.
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